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ASMI's 
Mission

Increase the economic value of 
t h e  Ala s ka  s e a fo o d  r e s o u rce .



Alaska Seafood Marketing Institute

Alaska Seafood Marketing Institute
As Alaska’s official seafood marketing arm, ASMI is 
established under AS 16.51 to maximize the economic
value of the Alaska seafood resource by:

● Building and protecting the Alaska Seafood brand
● Developing and creating markets for Alaska

seafood products
● Working directly with industry to maximize efforts

ASMI is directed by a Governor-appointed Board of
Directors: five processors, two commercial harvesters;
and ten board-appointed Species and Operational
Committees.



Alaska Seafood 
Additional value of
$464M IN 2023*

Wink Re s e a rc h ASMI ROI 2 0 2 5 Re p o r t
*To t a l va lu e o f “Ala s ka Se a fo o d P r e m iu m ”, fo o d a id s a le s , a n d kn o w n s a le s g e n e r a t e d v ia
ASMI p ro m o t io n s in  20 23 .

FY2020 - 2024 Average
Expenditures: $18.7M



Price Value of
Species Premium (%) Premium ($M) Competing Product
Sockeye Salmon Fillets/H&G 28% $163.1 Atlantic Salmon
Chinook Salmon Fresh H&G 48% $6.0 Farmed Chinook
Alaska Pollock Fillets 6% $40.3 Russian AP Fillets
Alaska Pollock Surimi 21% $93.5 Russian AP Surimi
Alaska Pollock Frozen H&G 36% $15.1 Russian AP Frozen H&G
Total 15% $318.1

Notes: 2023 data. "Value of Premium" refers to the additional wholesale value achieved due to receiving premium prices for the products listed. 

Sources: Wink Research calculations (based on Urner Barry Retail Features database, NMFS trade data, Undercurrent News Trade Map, 

and Foreign Customs Agencies).
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Value of the
Alaska Seafood Premium



Promotions

Promotions
Every $1 ASMI spent :
• $68 in retail sales
• $55  in additional advertising by 

retail partners

Wink Research ASMI ROI 2025 Report
*Based on promotions with available data.



Consumer PR

Consumer PR

Generated +12B media
impressions and +115M
social media
impressions in FY2024

Wink Research ASMI ROI 2025 Report



Food Aid

Supported sales of $173M in 
CY2023-2024 on budget of $350K.

Wink Research ASMI ROI 2025 Report



What Would Alaska’s Seafood 
Industry Look Like Without ASMI?

• Weaker demand in global market (65-70% of sales)
• Eroding awareness and premiums for Alaska Seafood 

resulting in less revenue to pay ex-vessel prices
• Fewer promotions = less throughput = more inventory

= lower ex-vessel prices
• Likely less food aid sales through USDA programs
• Less awareness about value of the industry to Alaska 

stakeholders and market conditions

In general, the industry would likely have to offset hundreds 
of millions of dollars in lower wholesale revenues which 
would need to come out of ex-vessel payments to 
fishermen. 

9



Technical resources

https://www.alaskaseafood.org/wp-content/uploads/Frozen-Seafood-Research-sheet_R2.pdf
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Supplier Directory and Marketplace

https://suppliers.alaskaseafood.org/


Media Asset Library

https://netx.alaskaseafood.org/portals/assets/#login


Connect with us!

Alaskaseafood.org

Contact: Gre g  Sm it h
g s m it h @a la s ka s e a fo o d .o r g

https://www.alaskaseafood.org/industry/fishermen-resources/

Find us on socials:  
Facebook: @ASMInewsandupdates
Instagram: @AlaskaSeafood
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