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NEU OVERVIEW W

The NEU region continues to gain market share of total
Alaska seafood exports, accounting for 12.7% of seafood
export value

The cost-of-living crisis in the UK remains prevalent and is
directly impacting consumers’ day-to-day lives

2023 is expected to see 300K+ British workers rejoin the
UK labor market

Rising food inflation is driving growth in retail sales value,
but is countered by declining sales volumes, including in
the seafood category

The UK eating out market is forecast to grow by 4.7% in
2023 and will be worth £102.5bn by 2026

Sustainability continues to influence consumer decision-
making and purchase behavior
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DRIVING SALES THROUGH E-COMMERCE TOOLS —
WAITROSE
« Online grocery market is set to grow by & PARTNERS

£4bn (+17%) in next 4 years TESC :

« Retail promotions must have an online
element o .

« ASMI NEU have leveraged digital o CO d O
promotional tool Citrus to drive sales of
AK seafood S ® b 7
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SAMPLE ADS PROMOTED ON CITRUS PLATFORM

Wild, Natural & Sustainable®

Sainsburys . 1
S Results for “fish Results for “salmon’

Groceriesv  Favourites  Nectar Offers Discover Recipes  DeliveryPass

I Showing 1 to 50 of 169 items | Show 24 per page Showing 1 to 48 of 69 items | Show 24 per page
e - & sesiod v - 5 5 ‘ Filter by: New (2) Special Offers (8) My Favourites
e Fsh&seskod ¥ ) Allfish & seatood Filter by: Special Offers (23) My Favouri Y Eas o
All fish & food (172 products availabl 12 Categories - 17 Brands - Lifestyle & Dietary ~
20 Categories - 29 Brands - Lifestyle & Dietary
‘ Ready to cook ‘ ‘ Readyto eat ‘ ‘ Salmon, tuna & trout ‘
e —
Cod, haddock & Fishcakes & breaded Smoked salmon & 5 ')’ weeks SALMON
other white fish fish 1+ [ | —paul
A weeks wip [
: o A7
- Filter your list wip
wonn L a
i
A
- Leap Wild Smoked Mowi 4 Smoked Scottish Tesco Wild Salmon Fillets
Sponsored Sponsored Sponsored | Sockeye Salmon 100G Salmon Slices 100G 500G
Leap Wild Smoked Fish Said Fred 2 Tip Top Write a review Write a review Write areview
Sockeye Salmon 100G Whole Sea Bass 520G Rest of shelf Rest of shelf Rest of shelf >
Write a review > Write a review > @ £4.50 Clubcard
Rest of shelf > Rest of shelf > e
Vi Fish Discovery Dioze Offer valid for delivery from

“ellourin Tuna 200g N 31/01/
3 until 31/01/2023

£7.35 £6.50 siz.50/kg

£7.35 £7.35/1008

£450 <0010 £5.00 cesoo s m |:| m

£5.55 snio0/kg

I -

Showing 287 results for:

[ | [[smmmsstmma o | [ o | [ sm e | [ co o vt | Fish ®

[ s macesrie | [ s | [ s ot | [ tomastros | [ pckerd  Srdes

Daiy, 995 & chited > Ready meals > Propared sides & vegetables

Birds Eye Garden Peas 375g

‘ Herrings & Anchovies H BBQ Fih H Breaded Fih & Fisheakes H Fish Mixes ‘ ‘ Easy To Cook ‘ ‘ s ‘ Categories  ~ Offers | ~ Dietary Waitrose Brands

Show fewer A
- i i
ot |- | [ | ] [ warmimen | - R c LP T
& 5 EVERYL
e »  YALL
i o EASINTIAL
o No12 Wild Alaskan ‘Waitrose Frozen 2 LEAP Smoked

.
%’3} "Il | EVERYDAY i ——_— it o 10 Sockepe Sa
’ ¥ eye Salmon llets eye Salmon
. ==4 VALUE Filles 0y o, - (o
g Description
[— (AP ket [— et o King Praves ASC 20,
Flteof S B SeckeysSamon St S - o T

20y 100z Salmon E 3 e ke 4616 ek ok k4 (1) e ek 1:(10)
oy ;
)

w1 ok R4 (10) R (822) ke ek (196) save £135. Was £7.65
Sousce of Vitamin C
p—
B 7.5t foy Meal Desk Add proteiny DTG o Wikd Fish Discovery Sockeye Salmon Falets
veg, sauce & rice o noodies artificial colours, Ve %0
£375 £2081hg ) i EVERYDAY VALUE e serving of
£6.00 kg 770 £a0A0%  E5SM0 Esino FYERIDATUMIE £6.40 £29.100kz £4.15 ELLfMkg £7.70 EA70005, ‘
‘ Ml 1 375 Essential Raw King £3.75 Essenti: Bircs Eye have been growing our own peas in the UK for more than 75 years and we ahvays farm the ’ (P (PRI
add Add Add
Prawns ASC, 180g Add | ‘ Add ‘ | Add Prawns ASC. sa5e
We'te proud fo be working closel together with W 1 inspire peagie to est nd fnd beter ways 10 farm_ By beiping 10 protect e £650 cz5 251y
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PROMOTION SALES RESULTS

Sainsbury’s £18,030 9.9m
Waitrose £6,960 960k
Tesco £5,010 2.5m
TOTAL £30,000 13.4m
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11,916 £89,720 498%
9,850 £91,844 1,319%
5,402

£37,31 744%

27,168 730%

£218,876
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BUILDING A SUCCESSFUL BRAND

ASMI NEU launched the memorable ‘We
are Wild’ campaign in 2016 to promote
the different species of Alaska seafood
and highlight the wild nature of the
products.

This included the launch of the
educational microsite

RUIgNING
and drove messaging online and in print W“‘R ;!;QETE ||_D
advertising campaigns. 5 Hesta Shogood

&

e

The campaign had a total reach of 1.8M.
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http://www.alaskaforeverwild.com/

« This inventive new creative served as the lynch pin

for brand communication as well as online and offline

activations for several marketing years

* Served as the thematic basis for online and offline
marketing & communications including:

» A campaign appealing to athletes promoting
Alaska seafood as fuel for fitness emphasizing
nutritional benefits of a seafood-rich diet

» Events targeting chefs which demonstrated the
taste differentials of wild seafood and the
versatility of Alaska’s product offering

» Trade education to expose industry to the
different species of Alaska salmon and the
characteristics that set each species apart

9 | Alaska Seafood
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www.alaskaseafood.org

JOIN ASMI (ALASKA SEAFOOD MARKETING INSTITUTE) TO
DISCOVER THE WILD SIDE OF ALASKA SALMON AT OUR
EXPERT TASTING EVENT

Alaska is home to five different types of salmon, each of which are stunningly different,
From flavour to colour to cooking technique - every species has stunning qualities
making it suitable for particular menus, recipes and occasions.

Hone you g skill sample dishes from our Alaska seafood
expert and chef amba: r (Masterchef winner 2010). Take an
alternative approach to flavo ration with our original salmon sommelier concept
- led by an experienced som is exercise pairs Alaska salmon canapes with wines
to distinguish each distinctiv

This event will include interactive sessions and a selection of wild Alaska salmon, you
will have the opportunity to develop your own tasting notes for each species and
discover their different tastes, textures and usage opportunities.

WHERE: Icetank, 5-7 Grape St, London, WC2H 8DW
WHEN: 14:30 - 17:30, 15th August, 2016
RSVP: alice@wearelotus.co.uk
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Waitrose  ALASKA KING SALMON

From favour to colour to how to cook,isworth beconing
asaimon afionado whenever purchasing sainon,Sinfarto
fine wines each of Alska'sfive saknon species has attibites
making them sutable fo diferentrecies, occasions and tastes,

Set yoursel apart and serve up show stopplng wid Alaska
King saimon this Christmas - the largest and most sought after
salmon species.

s high o content makes i perfectfor arling, sautéing, baking,
steaming and smoking. The fish boasts a softbuttery texture,

s delicate on the palette and rch i flavour. Teamed with al

the Christmas trinmings, King sakmon makes for an exceptional
centreplce.

Versatility

Wiy not try this? Alaska Salmon with Passionfruit,
Orange &Thyme Sauce

Serves 2

Ingredients:

21250 filets wad Maska sakmon 1bsp ofve oil

Finely grated 265t and ke of 1 orange.  41bsp Coinreas o dry whike whe

Sprigsof fresh thyme 1 passhontrit

400g small new potatoes, scrubbed Long-stem broceolior green beans, to serve

20 butter Freshly ground black pepper e siiablird o DEAS

FIND OUT WHAT MAKES OUR FISH WILD

Faveured recises br 1o chek
ravoured recpes by Lop chess wrww.alaskaforeverwild.com

[ /Aaskaseatoodlk N @AlskaSeafoodUK

RIDING
FOREVER WILD
Auasta Seqgood

Favoured recipes by top che
S S—

st et
WATCH: 22 METABOLIC MOVES PROOF OUR NEW YEAR
THAT WILL GET YOU TRANSFORMATION PLAN
EXTREMELY SHREDDED WORKS
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A campaign designed to drive a behaviour change and
motivate consumers to make tinned salmon a staple
food, both in their cupboard and on their plate.

The simple execution of the creative is designhed to be
memorable and fun.

The launch will concentrate on consumer education.
Namely that tinned salmon is healthy, ideal for the whole
family, and a quick and tasty meal-prep option.

NEU’s WASM strategy will revolve around the new
creative and will include:

« Utilizing the new assets on social media
» Targeted ad/advertorial placements (print and online)
» Support of in-store retail activations

11 | Alaska Seafood
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» AlaskanSalmon =9

= Foryourfamiy, 2
*  Foryourhealth,
Foraquick,

. tastymeal,
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SOCIAL MEDIA CONTENT:
CAROUSELS & STORIES

me you're lost for what to make, just ask got any

So, when you're
lost for what to
make, just ask.
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TAKE A LEAP - AD CAMPAIGN

ASMI NEU have supported New England Seafood’s brand =~ = @Youlube w i
LEAP with the launch of their biggest marketing
campaign to-date which includes their first ever TV
advertising spot.

The launch campaign includes:

« An OOH immersive advertising campaign

« Social media ads on YouTube, Facebook and
Instagram

« The TV ad featured across Sky’ premium channels > Pl ) oss/100

* Retail promotions in Ocado, Waitrose and Tesco

LEAP Wild Fish - Take The LEAP - Official TV Ad
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+» Salon Culinaire - Alaska Seafood Masters -

25-27 March 2024

tro
ord.

% Gastronord Sweden - 9-11 April 2024

¢ Press Trip in collaboration with USSA - May 2024

SUSTAINABILITY
(ALLIANCE
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THANK YOU FOR LISTENING
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