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NEU OVERVIEW

The NEU region continues to gain market share of total 

Alaska seafood exports, accounting for 12.7% of seafood 

export value

The cost-of-living crisis in the UK remains prevalent and is 

directly impacting consumers’ day-to-day lives

2023 is expected to see 300K+ British workers rejoin the 

UK labor market

Rising food inflation is driving growth in retail sales value, 

but is countered by declining sales volumes, including in 

the seafood category

The UK eating out market is forecast to grow by 4.7% in 

2023 and will be worth £102.5bn by 2026

Sustainability continues to influence consumer decision-

making and purchase behavior



SUCCESS STORIES
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DRIVING SALES THROUGH E-COMMERCE TOOLS

• Online grocery market is set to grow by 

£4bn (+17%) in next 4 years

• Retail promotions must have an online 

element

• ASMI NEU have leveraged digital 

promotional tool Citrus to drive sales of 

AK seafood
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TRADITIONAL E-COMMERCE 
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SAMPLE ADS PROMOTED ON C ITRUS PLATFORM



PROMOTION SALES RESULTS
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Retailer Spend Impressions Clicks Sales 

Volume

Sales 

Value

ROAS

Sainsbury’s £18,030 9.9m 20,520 11,916 £89,720 498%

Waitrose £6,960 960k 15,904 9,850 £91,844 1,319%

Tesco £5,010 2.5m 12,496 5,402 £37,312 744%

TOTAL £30,000 13.4m 48,920 27,168 £218,876 730%
£218,876
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BUILDING A SUCCESSFUL BRAND

ASMI NEU launched the memorable ‘We 

are Wild’ campaign in 2016 to promote 

the different species of Alaska seafood 

and highlight the wild nature of the 

products. 

This included the launch of the 

educational microsite 

www.AlaskaForeverWild.com 

and drove messaging online and in print 

advertising campaigns.

The campaign had a total reach of 1.8M.

http://www.alaskaforeverwild.com/
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• This inventive new creative served as the lynch pin 

for brand communication as well as online and offline 

activations for several marketing years

• Served as the thematic basis for online and offline 

marketing & communications including:

➢ A campaign appealing to athletes promoting 

Alaska seafood as fuel for fitness emphasizing 

nutritional benefits of a seafood-rich diet

➢ Events targeting chefs which demonstrated the 

taste differentials of wild seafood and the 

versatility of Alaska’s product offering

➢ Trade education to expose industry to the 

different species of Alaska salmon and the 

characteristics that set each species apart
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‘GOT ANY SALMON?’

A campaign designed to drive a behaviour change and 

motivate consumers to make tinned salmon a staple 

food, both in their cupboard and on their plate.

The simple execution of the creative is designed to be 

memorable and fun.

The launch will concentrate on consumer education. 

Namely that tinned salmon is healthy, ideal for the whole 

family, and a quick and tasty meal-prep option.

NEU’s WASM strategy will revolve around the new 

creative and will include:

• Utilizing the new assets on social media

• Targeted ad/advertorial placements (print and online)

• Support of in-store retail activations
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MARKETING MATERIALS



SOCIAL MEDIA CONTENT:

CAROUSELS & STORIES
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TAKE A LEAP – AD CAMPAIGN
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ASMI NEU have supported New England Seafood’s brand 

LEAP with the launch of their biggest marketing 

campaign to-date which includes their first ever TV 

advertising spot.

The launch campaign includes:

• An OOH immersive advertising campaign 

• Social media ads on YouTube, Facebook and 

Instagram

• The TV ad featured across Sky’ premium channels

• Retail promotions in Ocado, Waitrose and Tesco 
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COMING UP...

❖ Salon Culinaire - Alaska Seafood Masters -  

    25-27 March 2024

❖ Gastronord Sweden - 9-11 April 2024

❖ Press Trip in collaboration with USSA - May 2024
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THANK YOU FOR LISTENING
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