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Our PUSH
marketing success

Best sales number case
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North-Eastern Consumer Co-ops

[Coop Sapporo ]
* 1,968,441 members = 70.4% of all Hokkaido
households
e 108 stores all over Hokkaido

e 460,512 catalogue order system members

[Coop Tohoku (6 prefecture co-op federation) J

e 1,885,654 members = 58% of all Tohoku region
households

e 100 stores all over 6 prefectures in Tohoku Region
e 560,000 catalogue order system members >

25 8 peaes
&—g@h@ Conference —;ﬂ



Seafood spending amount ranking by municipality

2020-2022 average, JPY/year

20205 (SF124F) ~2022F (&M 4 F) Fi5

Seafood all Salted seafood items Salted salmon Salted Pollock roe kinds |Other salted seafoods
amont amount amount Aot aount
1|& L 88,471 |&#xmh 18,695 |#riBh T C'\-\'_'\eS al 0,467
2| B 87,151 |B@® a an \ng 1301 |
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What ASMI Japan does to support
Alaska Seafood fairs of the two co-ops

POS
materials

Ad on PR
magazine and
catalogue

Present Educational
campaign seminar
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2023 Sales results of Alaska Fair

Coop Sapporo Alaska Fair (August one month)

JPY 41,886,000 through Catalogue order
JPY162,895,000K through in store promotion
e 15items from 6 Alaska Seafood species

Total JPY204,781,000 ($1.4 million) by $22,581 ASMI contribution
(2.6%)

Coop Tohoku Alaska Fair (One month)

JPY82,250,000 through catalogue order system in Oct <= NEW!
JPY65,000,000 (plan) through in store promotion in Nov

e 28 items from g Alaska Seafood species (catalogue)

Total JPY147,250,000 ($988K) by $20,000 ASMI contribution (1.9%?)
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Going West too...
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Our PULL marketing
success

Brand building case
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How to stand out
In this market...?
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Seven & i Holding group
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Group Total Sales

%

il

17 8426 biriion yen

* Figures melude the sales of Seven-
Eleven Japan,
Seven-Eleven Okinawa, and 7-Eleven,
Inc. franchisees.

* FY2023

Employees (consolidated)
o8t
167,248

* As of the end of February 2023. Includes
pari-iime employees (converied to the
equivalent in full-fime workers, assuming
163 average monthly working hours)

Jotal Number of Customer

Store-Visits per Day (Japan)
. ® @& o
- M

Approx. 22 million peopie

* FY2023

Number of stores (Japan)

Approx. 22,800 stores

* Number of stores as of the end of
February 2023

Total Number of Customer
Store-Visits per Day (Global)

€ it

Approx. 59.9 million

people

* Includes overseas area licensees.

* FY2023

Number of stores (Global)

@

Approx. 85,000 stores

* Number of stores as of the end of
February 2023
(the end of December 2022 for
overseas)
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Vision

Decarbonized
society

Circular
Econormy

Society in
harmony

with nature

Theme

Reduction of
C0O2 emissions

Measures
against plastic

Measures
against food
loss and for
food recycling

Sustainable
procurement

Targets for 2030

Reduce emissions from group store
operations by 50% (compared to
FY2013).

2050 Vision

Reduce emissions from group store
cperations to net-zerc

Reduce emissions across our entire supply chain (scope 3) in addition to our own

emissicns (scopes 1 + 2).

Containers usad in our original
products (including Seven Premium)
to be made 50% with environmentally
friendly materials {e.g., biomass,
bicdegradable and recycled materials
and paper).

Zero use of plastic-made shopping
bags. Shopping bags to be made of
sustainable natural materials (2.9,

paper).

Reduce food waste by 50% at the
amount generated by unit {amount
generated per million yven in sales)
(compared to FY2013).

Increase food waste recycling rate to
70094,

50% of the raw food ingredients used
in our original products (including
Seven Premium) to be those that
guarantes sustainability.

Containers used in our original
products (including Seven Premium] to
be made 100% with environmentally
friendly materials (e.g., biomass,
bicdegradable and recycled materials
and paper).

Reduce food waste by 752 at the
amount generated by unit (amount
generatad per million yven in sales)
(compared to FY2013)

Increase food waste recycling rate to
100%0.

100% of the raw food ingredients used
in our original products (including
Seven Premium) to be those that
guarantee sustainability.

Seven & i Group's
Environmental

Declaration

72 GREEN
D) CHALLENGE

2050



ﬁészm&immc&m Company Group News Investor Relations Sustainability B#F »  Search Q

Sustainability _ Realize decarbonization, circular

Statement economy, and society in harmony with nature, through

environmental efforts

Message from the
President

Basic Policies of Sustainable Procurement of Raw Materials
Sustainability Initiatives

Seven &1 Group has established the Sustainable Procurement Policy that includes traceability, conservation of
Sustainability Management o i i ) . ) .
biodiversity, response to climate change issues, and consideration of human rights, and we have promoted
initiatives with the aim of co-existing with nature as set forth in the GREEN CHALLENGE 2050 Environmental
Declaration. In addition, in the GREEN CHALLENGE 2050, it is stipulated that we make 50% of food ingredients

used in our original products (including Seven Premium) sustainable by 2030, and 100% by 2050.

Stakehclder Engagement

Business Partners

Seven & i Group Sustainable Sourcing Principles and Policies »

Seven & i Group Material “GREEN CHALLENGE 2050” Seven & i Group's Environmental Declaration »
Issues
> Material Issues 1 1 EI[F[E[]WWAT[E

» Material Issues 2

» Material Issues 3

» Material Issues 4

> Material Issues 5 Approach to Marine Product Procurement

> Material Issues &

» Material Issues 7

Seven &1 Group is working to sell products for which sustainability is guaranteed, such as those certified by the
MSC#, to pass on the rich blessings of the sea to future generations. Further, to fulfill our responsibility as a ret

- ; business that connects producers and customers, we are also focusing on conveying the value of these products
omphance

and the producers’ desires to customers through our stores and websites.



Sales of Products Certified by the MSC

Since October 2018, in the marine products under Seven & i Group's Seven Premium private brand, 4 cod roe
products and 4 karashimentaiko (salted cod roe with red pepper) products, and 3 cther products (as of the end of
February 2022) certified by MSC have been scld at the stores of Seven & i Group. These are natural marine
products obtained through fishing practices that are friendly to marine resources and the marine environment and
have passed management system inspecticn even for processing and distribution. In the fiscal year ended
February 28, 2022, MSC certified products accounted for 8.29 of Seven Premium marine products.

BOIIOSANI
NRCIETARTHSNT:
goind

MSCEE5E

www.msc.org/jp

MSC label

MSC-certified marine product

Sales of Products Certified by the ASC

At Ito-Yokado, Yerk-Benimaru, and York, 5 products with ASC* certification are being sold as marine products of
the Group's private Seven Premium brand (as of the end of February 2022). ASC certification is conferred upon
aquaculture companies that have shown consideration of their responsibilities te the environment and society. In
the fiscal year ended February 28, 2022, ASC certified products accounted for 3.7% of Seven Premium marine

products.

#ASC: Aquaculture Stewardship Coundl
An organization that administers and maintains an international certification system related to aquaculture.

https://www.asc-aqua.org/ (1

BESS|MICSY
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gsc

ASC-AQUA.ORG

ASC label

ASC-certified marine product

Sales of Products Certified by MEL

Itc-Yokado is the first major Japanese retailer to obtain MEL* certification, a certification system for eco-friendly
catching and cultivation of marine preducts. From April 2020, 4 original “Fresh Fish with Traceability” products—
yellowtail, amberjack, red sea bream, and flatfish—were given the MEL mark. With the further certification given
to wakame seaweed and ginzake salmon, certified products of a total of 7 varieties of fish are now being sold at
123 Ite-Yokade stores nationwide as of the end of February 2022. Further, to convey the value of these certified
roducts to customers, some stores have installed point-of-purchase ads in fish sections that explain the
certifications.
Further, to convey the value of these certified products to customers, some stores have installed point-of-purchase
ads in fish sections that explain the certifications.

#MEL: Marine Eco-Label Japan
This marine product eco-label certifies fisheries and aquaculture producers that are actively managing fishery resources with
consideration for their sustainable use and conservation of the environment and ecosystems, as well as businesses that
process and distribute marnne products from such producers.

https: //www.melj.jp/

JFRCA20C
3600021

MEL mark

MEL-certified marine product

Point-of-purchase ad that explains
marine preduct certifications



Sales of Alaska Seafood Products

Seven B | Group stores actively sell and convey to customers the quality of Alaska Seafood Era:-ducts, which are

sourced through environmentally friendly fishing practices. Alaska Seafood is all-natural marine products, and

strictly manages resources and fisheries in the region of product origin of Alaska, to ensure that no damage

results to the ecosystems which conserve the natural marine resource.
In the fiscal year ended February 28, 2022, Sogo & Seibu conducted in-store Alaska Seafood promotions at 7

stores to inform customers about the appeal of Alaska Seafood. Alaska Seafood products were also promoted as

occhugen {summer gifts) and oseibo [winter gifts). At Ito-Yokado, sablefish, red salmon, and benisujike (salted

salmon roe) are sold at food sections.

pULL
[

Sid

MAmEORE
iy =VD—IBUHL L1

OWN
‘F

P
175m(8189m)

Red Salmon & Salt

Wild, Natural & Sustainable®
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3 of their grocery
store chains

2050

475 stores = $347K )

(3 days fairin each)




e S R S L




The impact s spilling over...
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FamilyMart
the 2"? largest Convenience
store brand in Japan

16,519 stores in 7,660 stores out Incorporatedin
Japan of Japan 1981

Sales: 2,957,564
millionyen (in Itochu group

2022FY)

== FamilyMart
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FamilyMart rice ball has started carrying Alaska Seafood logo!
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2.5 million Ikura rice balls are carrying 1 million Tarako rice balls are carrying
Alaska Seafood logo from 10 Oct Alaska Seafood logo from 10 Oct
ALL HANDS
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he rice balls are delivering
our messages

Delivered the key massage of "Wild, Delicious
and Sustainable Alaska Seafood products by
utilizing digital signage placed in around 7000
Japan nationwide “FamilyMart” convenience
stores from October 10 to 24

Expected total number of impressions:
13,170,000 customers

FamilyMart created and distributed the original
shelf talker that delivers “"Delicious” and
"Sustainable” messages with Alaska Seafood.
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They are advocating
How Alaska Seafood is great! e 5

* FMheld a press conference prior to the launch of onigiri ;=
and announced that they planned to strengthen efforts
for their responsible sourcing and the Alaska origin rice
balls are the good start for this challenge/initiative

* Around 60 journalists and videographers attended this
conference
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== FamilyMart Q
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And through their own media...

<FamilyMart Website, “Behind the new product story”>

Delivered our sustainability key H2FFINES—T—REGRALT-
messagesto FamilyMart’s fans and (5830 HDBIE,
stakeholders by utilizing their Network

and media.

<FamilyMart PR Magazine forthe store operators>

52 TAMEFGOALS == FamilyMart
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How to expand our voice?

By working with
Alaska Seafood end users!
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Upcoming events




Alaska Seafood New Ambassador

ASMI Japan appointed Asana Mori, a participant of the Culinary Retreat
program 2023, as the Alaska Seafood Special Ambassador for the FY24. The
press release was distributed on November 1. We will promote the
deliciousness and great attributes of Alaska Seafood to the Japanese market
through various events and activities together.
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Japan Upcoming Events:
Alaska Queen Crab promotion with Mori san E@N

Boost the sales and increase the product awareness of “"Alaska Queen Crub” by
collaborating with "AEON", which is the biggest retailer in Japan and support the sales
increase targeting to the Year end/ New Year's Japanese customers’ needs

About 350 AEON retail shops across Japan

YouTube video creation focusing on Alaska Queen Crub and introducing the recipe by
Mori san

In-store event / In-store signage appearance/ Press event

<Bairdi: Alaska Queen Club>




Japan Upcoming Activities:
Renewal of Japan B2B ASMI Website

Top page image

 Deliver our key message
and news appropriately

and effectively to the w"_D NATURAL
targeted partnersand “&SUSTAINABLE
stakeholders

« Expandour brand el
awareness and help our ‘E
partners utilize our i

brand to the full extent
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Thanks for listening!
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