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Earned Media 
Articles and Recipes

Influencer + 
Content 
Partners

Experiences
New York Event, Alaska 

Trips, Conferences, 
Sampling

ASMI Social
Instagram, Facebook, 

Twitter, Pinterest











https://www.instagram.com/reel/Cp3VfkgoW9W/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/CqA_qrHP5f3/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/CqW1Cx1gDs2/?utm_source=ig_web_copy_link
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