Presented by: Megan Rider, Domestic Marketing Director

For the ASMI Board of Directors
May 15, 2025
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Trade Promotions
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In-store promotions, demos,
merchandising contests, and
custom point-of-sale materials at
both brick and mortar and
ecommerce.
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fujisan_sushi ® Your chance to explore Alaska is here! This
month, we're teaming up with @ alaskaseafood to give away an
Alaskan Cruise for 2! & &

How to enter:

B Visit your local @samsciub

D Scan the QR code on the Alaska Seafood sticker on select
sushi packs festuring our delicious Wild-Caught Alaskan Pollock!

Contest Details:

- Limit: 1 entry per person per day

- No purchase necessary

- Win a crusse for up to 7 days!

- Open to kegal ressdents of the 50 US. DC. and Puerto Rico (21+)
- Contest runs from 12/3/24 to 12/31/24 at 500 p.m. PT
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Trade Advertising

Trade Advertising: $160,000
(No change recommended)

AMERICANS’ APPETITE FOR

Domestic executes a combination of
print and digital advertising with
publications like Progressive Grocer,

Grocery Business, FMI Daily Lead, N_ew::::?::::::::S::::ianzr::::::.deep
Grocery Dive, and others. |
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