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Objective: • Help Alaskans better value and 
understand their relationship to Alaska 
seafood industry.

• Reduce misconceptions about Alaska 
seafood and increase industry support 
among both consumers and state 
government
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Priority Messaging:
• Alaska commercial fishing/seafood industry benefits 

ALL Alaskans
• Statewide Economic Impact (seafood feeds 

AK economy)
• Alaska seafood connects/supports families, 

communities and industries across the state
• Alaska’s fisheries are responsibly and sustainably 

managed
• Pride of place and resource 

Regional Focus:
Southcentral/Interior Focus (Anchorage specially)

Industry 
Insights
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Alaskans are proud of Alaska seafood and 
agree that the industry is good for Alaska

• 87-88% feel proud when they see Alaska seafood 
in grocery stores and restaurants; see it as 
enhancing Alaska’s reputation around the world.

• 83-85% agree that Alaska’s seafood industry is a 
significant economic driver and vital supporting 
Alaska’s families and communities. 

Alaskans want more information about 
Alaska’s commercial fisheries.

Consumer 
Insights
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Title

Distribution:
● Broadcast TV. News and sports events in ANC + FBX

● 86% household reach in these regions; 122 spots

● Connected TV. DirectTV, Peacock, YouTube, etc. 
● Over 55,000 views on YouTube to date

● Digital Video Advertising. Contextually relevant 
geotargeted online video advertising. 

● Broadcast Radio. Top 11 stations in ANC, Kenai Pen, FBX

● Streaming Audio. Spotify, Pandora, podcast platforms, 
geotargeted

● Social Media. @alaskaseafood channels + fellow industry 
shares
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Other 
Resources: 
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● Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. In tincidunt 
metus ac orci ornare, non faucibus mi 
lacinia.

● Morbi vel arcu purus. Aliquam tempus 
mauris nibh, quis porttitor lacus suscipit 
non.

● Integer rutrum mi nulla, a suscipit nulla 
sollicitudin sed.

Other Resources: 
Landing Page



Other Resources: 
Social + Campaign 
Toolkits
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● Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. In tincidunt 
metus ac orci ornare, non faucibus mi 
lacinia.

● Morbi vel arcu purus. Aliquam tempus 
mauris nibh, quis porttitor lacus suscipit 
non.

● Integer rutrum mi nulla, a suscipit nulla 
sollicitudin sed.

Other Resources: 
Editorial



What’s Next: PHASE 1 PHASE 2*

Jan – April May– Sept

Economic 
Impact

Families
and Communities

Editorial Program  Jan 2022 – July 2023



● Video, Radio, Streaming, Digital 
and Social Content 2.0

● On the ground engagement with 
consumers, customers, 
restaurants, etc…

What’s Next
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● Engage industry and allies to 
expand reach, share their stories

● Alaska Ambassador Program              
(Let us send you stuff!)

What’s Next
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Thank you
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