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ASMI Foodservice 
Promotions Partnership 
Program



Foodservice Partners: Target Audience
Chains
• QSR (Alaska pollock, cod and 

flounder)
• Fast Casual
• Regional up and coming (that 

focus on healthy, fresh or seafood)
• Casual/Family

Look of the Leader
• White Tablecloth Leah Krafft’s

College and University
• Good Food Culinary Training with 

Lentils and Mushrooms Sarah 
Wallace’s
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Operator 
Promotions
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2023 Foodservice Promotion Partners



New 2023 Operator Promotion Partners 



Kwik Trip
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Kwik Trip
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Dairy Queen



Pacific Catch

11





Taco John Radio Commercial



No Sound



Farmer Boys
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Farmer Boys 
4 Sec Videos



Freddy’s Frozen 
Custard and 
Steakburgers 

Now using Alaska 
Flounder
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Results
Total Operator Promotions
Alaska seafood sales volume
Weighted % Change 23 vs 22

+ 2.7% FY23
 + 4.7% FY22

^14,000 units



Future QSR Lent 
Opportunities:

New 
Product 
Innovation



Distributor Promotions

• Supply issues
• Decentralization leading the growth of 

smaller regional distributors and protein 
suppliers

• Employee/business distractions 
 Employee turnover
 Pulled in more directions
 Employee burnout 

State of the Industry



ASMI 2023 Distributor Partners



Distributor Promotions
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SyscoFoodie.com



Foodie Magazine Relaunch:  2023
Seafood Edition with 

Alaska Seafood
mention



Samuels 
Seafood
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Restaurant Depot

Restaurant Depot
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US Foods
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Harbor Seafoods
• Sales contest
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Restaurant Depot 
Oct 22
Seafood Month 
Campaign

• Print: Ad Panel in all EC & WC 
monthly print publications

• Digital: sent to all EC &WC 
subscribers 333,000



Results

Total Distributor Promotions
Alaska seafood sales volume
Weighted % Change 23 vs 22

 -6.1%







ASMI Operator Dollar Spend
For Every $1 ASMI Spends

The avg. marketing $ chains spend=$114

1:114
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