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Communications Program 

- Stakeholder 
Relations 

- Media Relations 
- Photo and Video 
- Social Media 
- Special Projects 
- Responsive 

Communications 
 



KEY CHANGES IN FY15 
 
 

•Remove $30,000 Consumer Research funding from 
communications program and move to consumer PR 
budget. 
 

•Add $200,000 in contract labor to support in-state and 
special project public relations projects.   
 

•Increase industry relations advertising by $10,000 to a 
total of $40,000 
 

•Increase In-State PR events by $20,000 to a total of 
$90,000 
 



Total Communications Budget 
$1,200,000 



Program Operations 



Industry Relations 



In – State Communications and PR 



Photos, Social Media, Contract Labor, 
Reserve 



Questions? 
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