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Sustainable

Mandated by State
Constitution

Open, public process

In-season Mgmt

Not agenda driven

Precautionary

Collaboration

Enduring
Commitment

Tested In variety
of conditions

Separate conservation
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Sustainable Wild & Natural
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Sustainable Wild & Natural

Excellent Nutrition
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The Alsska Sesrood lnga
affirms your support for
SUSTAINABLE
FISHERIES
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www.alaskaseafood.org Wild, Natural & Sustainable™




Using the Alaska Seafood brand

« It's free to you

— Not an added cost to supply chain that will need to be passed along
«  We'll work with your brand

— Not seeking to establish another one

— “Alaska Seafood” - a helpful, non-confusing descriptor with positive
iImage. Associate with the grandeur of Alaska

« Our suggestions

— Add the sustainability attribute to your own brand or...

— Use Alaska Seafood brandmark, if desired, to enhance your
It will complement, not compete

— This approach - building on your brand family allows you more
control; multiple product categories

— Either can help achieve the goal of corporate responsibility



Using the Alaska Seafood brand

Alaska Seafood Logo both assures product origin,
and Is backed by legal authority

— State of Alaska Attorney General

— US Government

Use it with the assurance that the necessary
safeguards in place

Use it knowing our compliance with global UN FAO
standards, US Federal and Alaska State standards
as well as international cooperative groups such as
IPHC

Use it with confidence!!



Takeaway Kits for Alaska Seafood

« Sustainability Takeaway Kits have been made
available to you

* Introducing ASMI Program Directors
— Kara Hollatz, International
— Claudia Hogue, Domestic Foodservice
— Larry Andrews, Domestic Retalil

« Please contact your Alaska Seafood representative
or Program Director for full implementation and best
practices in merchandising



Customized approach

Our materials are only the starting point

We understand your need for uniqueness in
the marketplace...

So we take a customized approach to
assisting you in implementing sustainability

Promotions, education, websites, etc.
Please...just ask for assistance

In addition - here’s what we do have for
communicating about Alaska seafood
sustainability....



Alaska Seafood Sustainability
Information

e

Sustainability Brochure:
Part# 21-041 Sustainability Fact Sheet:
Part# 6-012

Pocket Guide:
Part# 21-043

Alaska

Marine Protected Areas Brochure:

Part# 21-044 Standards Comparison Chart:

Part# 21-042




Alaska Seafood Sustainability
POS Materials

Foodservice sustainability materials, at a glance:

r———_’_—‘_ﬂ f 1
wild alaska seafood B S0
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Server Button:
> Part# 6-018

Table Tent:
Part# 6-016

Sustainable

seatood

wild alaska seafood

wild alaska seafood

The picture of

Sustainable
seafood.
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Menu Insert: Poster:
Part# 6-017 Part# 6-015




Alaska Seafood Sustainability
POS Materials

Rretail sustainability materials, at a glance:

Poster:
Part# 6-019
HEPECE0S T S
The Alsska Sestood lago sHIMINE yeer spport for

SUSTAINABLE FISHERIES

The Alaska Seafood logo
affirms your support for

SUSTAINABLE
FISHERIES
Static Cling: A
Part# 6-020 Py

Recipe Box:
oz s st e Part# 17-046
SUSTAINABLE -
FISHERIES

Retail On-Pack:
Part# 6-022

Alaska

Food Safe In-Pack:
Part# 6-021




Alaska Sustainability Brochure
Available in French, German, Japanese and
Chinese




Comparison of Standards
Available in French, German, Japanese and
Chinese
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Sustainability Banners, Shelf
Talkers and Posters Avallable
In Japanese
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Sustainability-Focused Recipe Book
Avalilable in the UK
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ontact In-Country Representatives
for Sustainablility Materials




Terms and Conditions for #30,
p Ry
Use of the Alaska Seafood Logo Mg N

For all parties involved with us -

*Logo is to be used in conjunction with fish or seafood that originated
In Alaskan waters.

*Proof of Alaskan origin must be shown on request

*Use of the logo with the “Wild, Natural & Sustainable®” tagline is
encouraged whenever possible

*ASMI’s logo guidelines as stipulated in the ASMI Logo and
Brandmark Standards manual must be followed

*Prohibited usage includes using the ASMI logo...in such a way that
the company may be confused with ASMI






Future for the Alaska Seafood brand

Given the brand attributes from sustainability to great
taste... we believe it will be an even more relevant
brand to consumers in years ahead

Continued consumer and trade communications
about Alaska Seafood - and its many attributes

Have no agenda other than continuing to “manage
well” our valued resource - stewardship

Continue to work with key partners worldwide - to
share and learn









